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Abstract

Tourism hospitality refers to the ability of tourism professionals to treat tourists in a friendly, courteous, and
respectful manner. This includes the ability to understand the needs and wishes of tourists and to offer
personalized solutions tailored to their requirements. The objective of this work was to analyze tourism
hospitality as a key competence in professionals from rural communities in the province of Chimborazo,
Ecuador, using an interpretative, descriptive, and analytical methodology. The results of the study obtained
show the need for the communities to organize themselves in the community parishes of the province of
Chimborazo to raise hospitality as a selfless virtue in the attention to tourists, establishing a social and
normative commitment that allows the strengthening of the communities.
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1. Introduction

The World Tourism Organization (2019) maintains that tourism is a source that generates income,
but also technical knowledge, spreading rapidly among countries through the emergence of
international organizations and associations in this sector, which has highlighted the preponderant

nature of this sector for the world.

In this way, it has been evident for decades that tourism is part of the world's economies
because it is an economic sector of major growth, generating employment opportunities and growth

293



E-ISSN 2281-4612 Academic Journal of Interdisciplinary Studies Vol 12 No 4
ISSN 2281-3993 www.richtmann.org July 2023

for the regions. In this way, this condition makes it possible to prevail what is established by the
Global Code of Ethics for Tourism (2001) when it states that communities will be directly associated
with tourism activities with the sole purpose of achieving economic, social and cultural benefits,
especially in providing sources of employment, giving opportunities to the staff of the region and the
search for quality of life. However, because of the conditions that prevailed due to the COVID 19
pandemic, there was no growth of tourists in the Latin American region. Therefore, with the United
States of America being the main source market for many tourist destinations in the Caribbean and
Central America, the problems caused by the pandemic generated great challenges for the tourist
communities.

From these perspectives, the UNWTO (2017) alludes to considering tourism from the ethical
hospitality dimension in tourism services, i.e. it is evident that there is a lack of philosophical, racial,
intercultural and professional knowledge that prevents involvement in studies that focus on and/or
address the potential of tourist attractions, gastronomic culture, natural beauty such as flora and
fauna, among other services and opportunities offered by rural tourism communities.

Therefore, in compliance with one of the purposes of the UNWTO Framework Convention on
Tourism Ethics (2020), article 4 mentions that "Host communities, on the one hand, and local
professionals, on the other, should learn to know and respect the tourists who visit them and inform
themselves about their way of life, their tastes and their expectations. Education and training for
professionals will contribute to a hospitable welcome. In effect, article 8 generates the strategic
importance of communities in tourism development, as the convention states that "Local populations
should be associated with tourism activities and have an equitable share in the economic, social and
cultural benefits derived therefrom, and especially in the direct and indirect creation of employment
to which they give rise".

2. Theoretical Foundation

From an epistemic standpoint, hospitality originates from the Latin term " hospitalities ', traditionally
associated with providing aid to pilgrims and extending a warm welcome to those in need, whether
they be local or foreign visitors. According to Baum (2022), hospitality is seen as a philosophy and
practice of human interaction that centers around the experience of the relationship between hosts
and guests. It is an interactive process which involves the establishment, maintenance, and
strengthening of a trustful, respectful, and caring relationship between hosts and guests. The goal is
to create a satisfying and memorable experience for all parties involved. Therefore, it necessitates a
range of technical skills that those offering hospitality should possess, including empathy,
understanding, flexibility, creativity, and collaboration.

This specialist highlights a deserved attention to this aspect understanding that it is a strategic
approach that determines in the framework of business management how to apply hospitality in
different sectors, such as hospitality, tourism, retail and services. According to Paraskevas and
Arendell (2014), tourism hospitality refers to the ability of tourism service providers to offer a
personalized treatment and a satisfactory customer experience, while preserving cultural values and
the quality of the natural environment. It is therefore not only about providing a good service, but
also about creating an atmosphere of comfort and well-being for the tourist, based on empathy,
friendliness and efficiency. In the context of understanding the tourism sector, for Garcia (20m),
hospitality implies the way of becoming one and the other in the world without losing one's own
peculiarity, without violently homologating the different other, but unveiling the relations of unity in
one's own singularity. In this sense, for the Ministry of Tourism of Ecuador (2020), tourism has
characteristics and identities that are synthesized in different ways in the social, cultural, economic
and political context, but they are the reflection of a population, which possesses a determined
potential, whether natural, cultural or those that are part of the autonomy of the populations
themselves, thus generating a motivation for the displacement that the tourist dynamic implies.
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In this sense, hospitality is assumed as a fact, where culture is incubated and developed,
expressed in gastronomy, music as a universal language, art, literature and thought. The work
entitled "Hospitality and World Politics" by Ingram, J (2016) considers how hospitality is fundamental
to the construction of culture and interpersonal relations. Ingram argues that hospitality is a
fundamental social practice that allows us to better connect and understand each other.
Furthermore, it is argued within the framework of hospitality that it is not only an individual virtue,
but can also be a political tool that can promote cooperation and understanding between different
groups and cultures; thus as they rightly state the study of tourism is of great relevance (
Timmermann & Korstanje, 2022; Kirilenko, A.P. and Stepchenkova, S. 2018 ) it should also be noted
that hospitality responds to the characteristics of the fundamental ethical experiences that weave the
lives of human beings, thus being a category and / or dimension that allows us to interpret the
general situation of man in the world, thus generating a framework of openness in ethics, as a
discipline of philosophy that studies the behavior of human beings on moral precepts, duty, welfare
and collective happiness.

Within the context of hospitality, there are various approaches and theories that can be utilized.
As you astutely noted, one of the most significant theories is that of Tomillo (2013), who emphasizes
the various forms of hospitality that exist, depending on the demand and the circumstances in which
they arise. As such, one can encounter different types of hospitality, including tourist hospitality,
migratory hospitality, and business hospitality, among others. This perspective contrasts starkly with
the Kantian approach, based on moral duty and the enactment of the ethical imperative, as noted by
Pérez, C. E., & Reyes, A. E. (2020). According to this view, hospitality should not be a response
conditioned by demand or circumstance, but rather an ethical way of life—a practice of virtues and a
demonstration of respect for others as human beings. This defines its scope and boundaries.
Consequently, hospitality is the outcome of treating others—the guests—well, respecting one's own
dignity and that of others, being attentive, caring, and so forth. Therefore, he emphasizes (Chapernel,
201), it is @ maxim that conforms to the categorical imperative and guides towards virtue. According
to Kantian ethics, the categorical imperative is a moral principle that demands actions to be
universal, i.e., applicable to any person in any situation, however in the case of hospitality, this means
that we should treat others with respect and consideration, no matter who they are or what their
situation is. Furthermore, hospitality should not be seen as an act conditioned by demand or
circumstance, but as a way of being virtuous, showing generosity and expressing respect for others.
Therefore, this specialist on the subject stresses the importance of hospitality as a fundamental value
for interpersonal relations and the construction of a fairer and more caring society (Vega et al 2019).

According to (Gonzélez & Moya, 2017), these characteristics of hospitality, in current sources,
confer on the virtues of courtesy and kindness the character of techniques to increase the flow of
tourists. From this perspective the contributions of Yong, A. (2018) highlights the importance of
hospitality as a fundamental virtue, which is based on love for others and concern for the other as a
human being, Yong, hospitality should not be seen as a set of techniques or strategies to increase the
flow of tourists, but to cultivate human virtue and natural behavior. Rather than focusing on
hospitality characteristics derived from current sources, as Gonzalez and Moya (2017) suggest, Yong
proposes an approach centered on love, generosity and concern for the other. The approach outlined
by Gonzalez and Moya (2017) makes it difficult to cultivate human virtue and its natural behavior by
identifying virtue as technicality and business procedure.

Professional preparation is not enough, as a primary requirement of tourism hospitality, given
that there are other types of aspects to consider that form part of the professional profile that alludes
to quality service in hospitality, in effect, as stated by (Moya, 2018), the ethical practice of the tourism
professional is a determining factor in the quality of the innovative hotel service and to that extent
contributes to its sustainability over time, given that tourism hospitality can be used to develop and
strengthen the skills and abilities necessary for the management of hospitality in the tourism sector
by this professional in the tourism area.
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In this sense and following the established line of approach to rural tourism, it should be noted that it
promotes sustainable development from the local, social, cultural, environmental and economic
point of view, allows the empowerment of the appropriation and conservation of heritage, territory,
and generates social and economic benefits in the host communities (Ruiz, 2015). Thus, in the field
of interest in this topic, Pérez and Reyes (2020) argue that rural tourism can promote the
appropriation and conservation of local heritage and territory, as well as generate social and
economic benefits in the host communities considering the professional profile linked to the skills
acquired. Furthermore, community-based rural tourism can foster the participation and
empowerment of local communities in tourism management and planning through their people and
their own competences.

Thus, the benefits of community-based tourism, as stated by Vargas & Brenner (2013), have
motivated its inclusion in development policies, associated with community-based tourism
considered as the indigenous tourism approach, defined according to (Espeso et al., 2016, p.18), as
"tourism initiatives managed by indigenous peoples where culture has a potential competitive
advantage and where the values and knowledge of native communities guide the activities and
services offered" (p.18).

Cuenca and Viteri (2021) highlight the benefits of community-based tourism and its inclusion in
development policies in the country in relation to community-based tourism and cultural identity in
Ecuador; therefore community-based tourism is considered as a form of tourism that focuses on local
communities, their cultural and natural resources and their people. The indigenous tourism approach
that identifies it in the country focuses on tourism initiatives that have been considered by
indigenous peoples, where the culture and knowledge of the native communities are a guide for the
activities and services offered, therefore community tourism can help to preserve the local culture
and heritage, encouraging the active participation of local communities in tourism management and
planning.

Given these conditions, it is important to point out that hospitality in the field of tourism
involves generating plans and/or training that generate opportunities to educate, train and develop
skills in the inhabitants and in the professionals who are available to provide this service to tourists,
which will undoubtedly allow for the sustainable development of the regions within the framework of
tourist demand. Ulrika & Shuangqi (2021). Finally, in the tourism service, professionals are required
to be qualified to perform their functions competently (know-how); customer service (willingness to
do), in a moral sense, in an attentive and courteous manner; to be supportive in establishing relations
of respect and collaboration with tourists and colleagues (Aldaz et al.; Cejas et al., 2021).In the case of
Ecuador and specifically in the province of Chimborazo, characterized by a vast and unequalled
natural and cultural wealth, tourism is considered a fundamental activity in the economic, cultural
and social life that provides sources of development through the generation of employment for its
activities in general. This province has physical and natural attractions, as well as cultural ones,
which are considered part of the tourist heritage, constituting an ideal mechanism to incorporate the
development of its people and to stimulate a greater balance between them, assuming the great
challenge and complexity that nations are experiencing.

According to the point of view of Moreno P., (2014), the characteristics and qualities that a
tourist service provider must possess in terms of the hospitality demanded by a tourist - to maintain
their full confidence in the service provided and thus achieve their loyalty - are identified in table 1
below.
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Table 1: Generic competences of a tourism service provider

Customer Intention to please and please the customer.

orientation The image accompanied by excellent attention is worth much more than you think
Become familiar with the operation of online travel agencies, online communication and
Tic software.

Know operating or reservation systems (Opera, Galileo or Amadeus).

Communication |To speak in public as is the case of destination representatives, tour guides.

skills 80% will deal with foreign groups.

Languages Mandatory in this industry.

Learning capacity |It is more linked to attitude than aptitude.

Source: Guerrero et al (2023)

Competencies in the tourism professional is conceived as an effective approach to develop and
strengthen the skills and abilities needed for hospitality management in the tourism sector by
highlighting the key competencies needed for hospitality management, and how these competencies
can be developed and assessed.

3. Methodology

This study developed the scientific method through the modality of qualitative and interpretative
research, to this effect the study was framed in the compilation of documentary and informative
bases about the object of study, that is to say those specialists who identified through their
theoretical contributions the trends, situations and conclusions that determined the deep
understanding of the processes indicated in the study through the interpretation of the bibliographic
bases consulted were approached Cejas, (2017)

In this research a systematic processing of the data collected was applied through
interpretations that were linked to the reality studied. The consultation of bibliographies extracted
from the web through first and secondhand sources was applied. The methodology adopted in the
development of the study, generating a coherent, objective, and systematic process of grafts around
the theories associated with the subject of study. For this, it was possible to articulate interpretations
generated to the scientific method through a type of documentary research (Frost and Frost, 2021).
However, the dimension of the research allowed us to generate the description as a method that
embraces interdisciplinary and systemic approaches, since, from the ethical vision in the hospitality
of rural communities, different processes of tourism services are addressed, considering the
perception of customers. Such an approach allows the methodological design that is generated
through a suitable instrument for diagnosis and intervention and is also oriented towards the search
for alternative strategies that guarantee the improvement of community tourism management
Barchitec (2017).

In this order of ideas, the research was carried out during health prevention measures
associated with the SARS-CoV-2 pandemic, where new ways of social interaction, isolation regimes,
new regulations in the behavior of tourist hospitality and the effects that this brought in rural
communities in the province of Chimborazo are evidenced. It is highlighted that rural communities
had their own hospitality norms in the province of Chimborazo, and the applicability of the
pandemic norms was generated according to the perception and sustainability perceived by the
community entities. In the meantime, not all rural tourist communities in the province of
Chimborazo had the option of receiving tourists with their infrastructure, as there was no single
criterion on the norms established by institutional bodies. Thus, the field instrument was applied to
the communities of Cantén San Pablo, Riobamba; Pulingui Centro, Cantén Guano and Nizag in
Canton Alausi, which is why it was necessary to analyse the dimension of hospitality. Five traits or
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variables were selected for study, namely, signage, manuals and competencies.

Table 2: study variables

Study Range utility

The existence of signs associated with standards of conduct, preventive measures, warnings
and environmental care;

Responds to the existence in the community of a protocol, manuscript, code or manual
related to hospital ethics and standards to be observed by community participants.
Competences | Adduces to the evidence on labor competencies, the teaching of hospital ethics standards.
Knowledge Indicates the degree of knowledge of the community tourism worker on hospital ethics.

It is related to the existence of regulations of behavioral duties and community norms
associated with hospital ethics.

Signage

Manual

Standards

Source: Own Elaboration (2023)

Table 3: The following scale of values was adopted for the purpose of diagnosis.

Values |10 20 30 40
Indicates the existence or
presence of the variable in |Existence and

. Non-existence plus
Nonexistence and

Scope of |. recognition of the presence . .
P ignorance of the ghitio e pres a formal and hardly implementation of
values. . of the variable in tourism . .
variable. perceived way. the variable.
management.
Presupposes

Source: Own Elaboration (2023)
The methodology then used was the application of a grey scale map, the determination of which was
part of the diagnosis, where the intensity of grey indicates the deterioration of the study variable

examined. Table 4 shows the shade of the grey scale map.

Table 4: Grayscale map, application of the observation instrument.

Grayscale legend
Less critical
Signs | Handbook | Competence | Knowledge | Norms Critical
Study Community [ 20 20 Very critical
Study Community II 20 30
Study Community III | 20

Source: Own Elaboration (2022)

Therefore, the problem identified in this research is the lack of knowledge of the perception of
tourists regarding the meaning of the hospitality dimension in rural tourist communities in the
province of Chimborazo in Ecuador, which is why the need to promote and strengthen
rural/community tourism activity makes it possible to respond to the dialectic contradictions that
exist in the context of tourism at the time of highlighting the upturn that this type of tourism has had
in the height of the pandemic, consequently, the presence in the province of tourist communities
providing services and the different perceptions as well as criteria of services perceived by tourists,
shows the great challenge in the improvement of the hospitality service by the tourism professional,
where the competences demonstrated are key in the activity developed with the understanding that
when tourists receive good tourist hospitality through tourism professionals, respect for the
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environment, the promotion of local culture and cultural heritage will be promoted. In addition,
tourists who are treated with hospitality have a positive experience and are more likely to return to
tourist destinations in the future, thus promoting sustainable tourism and employment generation in
the sector (Cejas et al 2022).

In this sense, the grey scale matrix (Table 1) indicates the need to intervene in the hospitality
service as a basis for tourism development and promotion in rural communities. The belief in the
sense that hospitality is synonymous with kindness and in the community's ethical appreciation of
tourism performance. The community actors confess that they have not received the treatment of
tourists from this approach but agree that it is necessary to professionalize community work as an
instrument for customer loyalty and, consequently, for the valuation of community tourism. In the
case of this research, non-probabilistic sampling is assumed in the absence of data on visits to these
tourist communities, in addition to the pandemic state and social measures, purposive sampling is
assumed with 30 tourists without distinguishing whether they were national or international,
applying an instrument that was exposed to three experts with a result of validity and reliability of
0.95%. The instrument was designed with statements that responded to the Likert scale. The
mathematical statistical method of the SPSS 23 software was used.

The development of the instrument was based on the procedure or algorithm of execution,
which was expressed in stages or steps to measure the degree of ethical dimensions of hospitality on
the scales mentioned above.

Start

—
— analysis= and interpretation of the
l results
Hospitality 25 an ethic of tourist service
providing communities
* | socialization of the results to the community |
Consensus on the conditions governing
hospitality as an ethic of the communities
oroviding tourism services.
j analysis of the conditions assocated with
hespitality as ethics and competence for tourism

investigation of hospitality az a key ethic

1

accepted

‘ Protocol to be followed for the ‘

Mo

application of the
instrument

Figure 1: Implementation procedure or algorithm applied in the research.
Source: Guerrero et al. (2023)

In this sense, the good practices associated with hospitality were contextualized in different contexts
of tourism service providers in the study communities, with the aim of developing the community
hospitality ethics pillars, which are the basis for behavior, interaction and communication with the
visiting tourist. These pillars are valid for training, design of community regulations where the

299



E-ISSN 2281-4612 Academic Journal of Interdisciplinary Studies Vol 12 No 4
ISSN 22813993 www.richtmann.org July 2023

hospitality approach is present.

Next, we proceeded - see figure 2 - to support the approaches or pillars of hospitality, by
operationalizing them in simple and understandable language for the members of the communities;
therefore, the pillar "personal or self-openness" indicates the vocation to share friendship, to provide
individualized attention to each tourist with familiarity and professionalism; the pillar "altruism" is
the moral disposition to seek and do good to others, where honesty, generosity, patience and
receptiveness are revealed; the pillar "solidarity” is a sign of help, affection, commitment and
protection. On the other hand, the pillar "affability" encompasses the personological traits of
extroversion, politeness, courtesy, gentleness, gentleness in treatment and language, being gentle and
calm, pleasant, cordial, tender, conciliatory, kind and good-natured. Respect for others" is the
recognition of diversity, decorum of behavior, deference, humility, tolerance, care and security.

Enjeyable

ICAL ARCHITECTURE

Figure 2. Architecture of community hospital pillars

The methodological criterion applied, gives account of the systematicity of the content derived from
the competences (six in total) being the same: 1) the perception of hospitality 2) affability 3) respect
for the other 4) empathy 5) personal openness 6) altruism and 7) solidarity. In measuring these
competencies, emphasis was placed on the conditions governing rural and community-based tourism
practice.

4. Discussion and Results

Based on the measurement of the competencies - 1) ethical hospitality perception 2) affability 3)
respect for others 4) empathy 5) personal openness 6) altruism and 7) solidarity - it is determined
that there is a high range that indicates the need for training, intervention in the quality and warmth
of the tourist service, interpreting the rural/community hospitality ethics dimension. Similarly, it is
identified that there is a predominant perception of indifference in terms of affability among the
collaborators of the tourist community, indicating that this competence requires training in the
component variables of Affability, how and when to reveal it to the tourist, in terms of respect for
others, it is determined that it is relative, as it is perceived that how the relationship is perceived with
respect to the other or visitor among the collaborators and those responsible for the community
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tourist service, learning different levels of community perception (Cejas et al, 2021). Therefore, this
aspect responds to an indicator of the disparity of social interaction between community tourism
workers. The same that identifies the indifference of the treatment and respect in quality of the
visitor who pays for a dignified service and who requires respect both for his conditions as a tourist
and possibly for his actions. Regarding Empathy, it was determined that there is a need to create
group workshops, exercises in the practice of empathy, therefore, tasty gastronomy and trips to the
attractions are not enough, but also empathic interaction which must be learned and exercised.
Personal openness as another condition analyzed reveals that in the field of indigenes it is difficult, as
one of the traits of the race is introversion and suspicion of new acquaintances (Cejas et al 2020).
Altruism requires assuming a community organizational culture, traits inherent to the service
culture, in context with the community approach to minimize this tendency. Finally, about
Solidarity, the results reflect the need to generate practical theoretical learning among collaborators
in the tourist communities in Chimborazo. The same tendency is repeated where the values between
Indifference and Low interaction predominate. Another evidence of the need for educational
intervention.

Figure 3 shows the results and the trend in the improvement of hospitality in the framework of
the study of all the factors and competences associated with this dimension.

Dimension of Hospitality

Medum Altruism

Figure 3: Ethical dimension of Hospitality
Source: Guerrero et. al (2023)

Within the framework of the literature review and fieldwork, it is worth highlighting in this study
that the key competences of the tourism professional in the hospitality activity include the ability to
communicate effectively, both orally and in writing, in different languages, which is essential in an
increasingly globalized world. Interpersonal skills such as empathy and the ability to listen and
understand the needs of customers are also important; the ability to work in a team and collaborate
with others is another important competence, as many tasks in the hospitality industry involve
working with colleagues and customers from different cultures and backgrounds. In addition, the
ability to adapt to different situations and circumstances, and to be creative and find innovative
solutions to problems, is crucial in the hospitality industry.

It is essential to have a sound knowledge of the products and services offered, as well as the
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technical and operational aspects of the industry. This includes knowledge of marketing and sales,
human resource management and finance, as well as leadership and decision-making skills, noting
that these skills, knowledge and attitudes are not only important for customer satisfaction, but are
also essential for the growth and sustainability of businesses in the tourism and hospitality industry.

5. Conclusion

The analysis of the research work that refers to Hospitality as a key competence in tourism in rural
communities in the province of Chimborazo Ecuador, in a broad sense, allows us to allude to the fact
that hospitality has a double dialectic in tourism management, in that in the first place hospitality to
a tourist represents an act that combines a series of competences - solidarity, empathy, affability,
among others - which translates into trust in the service received by the receiver in a given tourist
community and the demonstration of those competences that the tourism professional identifies,
especially in the case of rural communities in the province of Chimborazo Ecuador, empathy,
affability, among others - which translates into trust in the service received by the receiver in a given
tourist community and the demonstration of those competencies identified by the tourism
professional, especially in the case of rural communities in the province of Chimborazo. The study
shows the need to implement training and improvement plans to positively broaden the perceptions
of the tourist in terms of the ethics of hospitality, as well as the need to socialize the rest of the
communities in the province of Chimborazo regarding the preponderant character of this dimension,
thereby promoting tourism and the development of the regions, without overlooking the great
challenge of articulating the training of the tourism professional with the demands of the tourism
sector, particularly with regard to good hospitality.

Tourism hospitality is a key competence in the professional profile of those working in the
tourism sector, as it is essential to provide a quality experience to tourists and to promote responsible
and sustainable tourism. Tourism professionals who demonstrate tourism hospitality are more likely
to promote the conservation of the environment, local culture, and cultural heritage, and to generate
social and economic benefits in tourism host communities.

References

Aldaz Hernandez, Silvia Marieta, Daniel Marcelo Guerrero Vaca, Mercedes Carolina Navarro Cejas, Magda
Francisca Cejas Martinez, Paula Elizabeth Moreno Aguirre, and Omar Patricio Flor Mora (2021). Quality and
Tourism Supply: A Study of Enterprises Linked to Rural Community-Based Tourism in the Canton of
Riobamba. Academic Journal of Interdisciplinary Studies 10 (4),130. https://doi.org/10.36941/ajis-2021-0104.

Arias F. G. (2006). The Research Project. Introduction to scientific methodology. Caracas. Editorial Episteme.

Barchitec. (2017). Defining the scope of an investigation: exploratory, descriptive, correlational or explanatory. Blog.
https://barchitec.com/2017/12/18/definiendo-el-alcance-de-una-investigacion-exploratoria-descriptiva-
correlacional-o-explicativa/

Baum, T. (2022). Hospitality as philosophy and practice: An introduction. International Journal of Contemporary
Hospitality Management, 34(2), 762-775. doi: 10.1108/[JCHM-11-2020-1162

Cejas (2017). Scientific Research Methodology. Editorial Espe.

Cejas Martinez, M., Navarro Cejas, M., Aldaz Herndndez, S., Yanez, C., & Mendoza Velazco, D. (2022). Human
Talent and Its Impact on the Quality of Service in the Rural Community-Based Tourism Sector. Analysis and
Theoretical Perspectives. Journal Of Environmental Management and Tourism, 13(1), 223-23L
https://journals.aserspublishing.eu/jemt/article/view/6825

Cejas, M., Cejas Martinez, M., Aldaz, S., & Mendoza Velazco, D. (2021). The Right to Gender Equality in Tourism
in the Context of Pandemic COVID-19 in the Canton Riobamba, Ecuador. Journal Of Environmental
Management and Tourism, 12(6), 1495-1503. d0i:10.14505//jemt.v12.6(54).06

Cejas Martinez, M., Morales Corozo, J., Quifiénez Bedon, M., Rivas Urrego, G., & Mendoza Velazco, D. (2020).
Sustainable Risk Management and Rural Tourism as a Development and Strategic Factor of the Reventador
Parish - Ecuador. Journal Of Environmental Management and Tourism, 11(8), 2068 - 2082. Retrieved
from https://journals.aserspublishing.eu/jemt/article/view/5814

302



E-ISSN 2281-4612 Academic Journal of Interdisciplinary Studies Vol 12 No 4
ISSN 22813993 www.richtmann.org July 2023

Chapernel, A. (20m1). Hospitality: from common sense to virtue. Arbor,187(749), 925-937. Doi: 10.3989/arbor.20
11.749n6006

Cuenca, P., & Viteri, G. (2021). Community tourism and cultural identity in Ecuador. Studies and Perspectives in
Tourism, 30(2), 292-307. https://doi.org/10.17141/estperstur.30.2.4616

Espeso Molinero, P.; Carlisle, Sheena & Pastor Alfano, Maria José (2016). Knowledge dialogue through Indigenous
tourism product design: a collaborative research process with the Lacandon of Chiapas, Mexico. Journal of
Sustainable Tourism. DOI: 10.1080/09669582.2016.1193188. https://www.tandfonline.com/doi/abs/10.108
0/09669582.2016.1193188?journal Code=rsus20

Frost, Jennifer, and Warwick Frost. 2021. Ten markers of quality in designing and publishing qualitative tourism
research, Journal of Qualitative Research in Tourism 2, 2:158-167. https://doi.org/10.4337/jqrt.2021.02.05.

Garcia Pavon, Rafael. (20n1). Ethics and Hospitality. Challenge to Accountability. https://www.anahuac.mx/mexico
/files/investigacion/2o1/nov-dic/2.pdf

Garcia, C. (2016). Community tourism in Ecuador: Quo Vadis? Studies and Perspectives in Tourism, 25(4), Buenos
Aires, 597-614. http://www.redalyc.org/articulo.oa?id=180747502011

Gonzalez Valdés, Berta Leidy & Moya Monteagudo, Yanisley. (2017). Hospitality: basic factor in the satisfaction of
the tourist client. Gesiopolis. https://www.gestiopolis.com/hospitalidad-factor-basico-en-la-satisfaccion-
del-cliente-turistico/

Global Code of Ethics for Tourism. (2001). Retrieved February 26, 2023, from World Tourism Organization
website: https://www.unwto.org/code-of-ethics-for-tourism

Ingram, J. D. (2016). Hospitality and World Politics. Routledge.

Innerarity, Daniel. (2001). Hospitality ethics. Oceanic

Kirilenko, A.P. and Stepchenkova, S. 2018. Tourism research from its inception to present day: Subject area,
geography, and gender distributions. PLoS ONE 13(11): e0206820. https://doi.org/10.1371/journal.pone.
0206820.

Timmermann, F., & Korstanje, M. (2022). The myth of eternal return. Time Scales in Neoliberal Civilization.
Eikasia Revista De Filosofia, (104), 187-206. https://doi.org/10.57027/eikasia.104.156

Framework on Tourism Ethics of the UNWTO (2020)

Ministry of Tourism of Ecuador (MINTUR, 2014). Tourism Marketing Plan. http://www.competencias. gob.ec/wp-
content/uploads/2017/06/c.-2014.-plan-integral-marketing-turistico.pdf

Ministry of Tourism Ecuador (MTE, 2014) "National Program for Tourism Excellence", Quito - Ecuador

Ministry of Tourism Ecuador (MTE, 2020). Rural and Community Tourism https://www.turismo.gob.ec/

Ministry of Tourism, (MINTUR, 2017). Methodological guide for the hierarchy of attractions and generation of
tourist spaces in Ecuador 2017. https://servicios.turismo.gob.ec/descargas/InventarioAtractivos
Turisticos/Parte1_GuiaMetodologicalnventarioGeneracionEspacioTuristico2o017_2daEd.pdf

Ministry of Tourism, (MINTUR, 2010). Regulation for Community Resorts, Pub. L. No. Ministerial Agreement 16
(2010). Ecuador.

Moreno, P. (2014). Necessary competitions for a tourism professional: https://www.turijobs.com/blog/com
petencias-necesarias-para-un-profesional-del-turismo/

Moya, Nohemy Josefina (2018). The ethics of the professional in tourism. Innovative and sustainable hotel service.
Revista Estudios Caribefios. https://doi.org/10.4000/etudescaribeennes.9452.  https://journals.openedition
.org/etudescaribeennes/9452

World Tourism Organization (UNWTO, 2017). Part I: Report on the implementation of the Work Programme
2016-2017. http://cf.cdn.unwto.org/sites/all/files/pdf/4_informe_sobre_la_ implementacion_del_programa
_de_trabajo_2016-2017_.pdf.

World Tourism Organization (UNWTO, 2020). Framework Convention on Tourism Ethics. https://www.e-
unwto.org/doi/pdf/10.18111/9789284421695

Paraskevas, A., & Arendell, B. (2014). Defining hospitality and identifying its core components. Journal of
Hospitality and Tourism Management, 21, 3-4. https://doi.org/10.1016/j.jhtm.2014.06.004

Pérez, C. E., & Reyes, A. E. (2020). Community-based rural tourism and sustainable development: a literature
review. Revista Estudios y Perspectivas en Turismo, 29(2), 393-409. https://doi.org/10.17141/estpers
tur.29.2.4409

Tomillo Noguero, Félix. (2013). Hospitality as a necessary condition for local development. Revista Hospitalidades, 2
https://www.revhosp.org/hospitalidade/article/download/530/541

Timmermann, C., & Korstanje, M. E. (2022). COVID-19 and tourism: a bibliometric analysis. Current Issues in
Tourism, 25(2), 145-159. doi: 10.1080/13683500.2021.1913014

Ulrika Persson-Fischer, Shuangqi Liu. (2021). The Impact of a Global Crisis on Areas and Topics of Tourism
Research. Sustainability 13, 906.

303



E-ISSN 2281-4612 Academic Journal of Interdisciplinary Studies Vol 12 No 4
ISSN 22813993 www.richtmann.org July 2023

UNWTO. (2020). UNWTO Framework Convention on Tourism Ethics. Retrieved February 26, 2023, from World
Tourism Organization website: https://www.unwto.org/unwto-framework-convention-on-tourism-ethics

Vargas, D.& Brenner, L. (2013). Community Ecotourism and Environmental Conservation: The Experience of La
Ventanilla, Oaxaca, Mexico. Estudios Sociales, 21 (41), pp. 32-63. http://www.scielo.org.mx/scielo.php?
script=sci_arttext&pid=S0188-45572013000100002

Vega Falcon Vladimir, Navarro Cejas Mercedes, Cejas Martinez Magda Francisca, Mendoza Velazco Derling José
(2019). Tourism planning and competitiveness in Ecuador. African Journal of Hospitality, Tourism and
Leisure, 8 (5), https://dx.doi.org/10.2139/ssrn.3639478

World Tourism Organisation, (WTO, 2019). UNWTO Overview of International Tourism. publications. unwto.or.
World Tourism Organisation, (WTO, 2016). The tourism sector and the Sustainable Development Goals -
Responsible tourism, a commitment of all. ISBN: 978-92-844-1829-9. https://www.thinktur.org/media/Publi
cacinTurismo-Responsable-un-compromiso-de-todos.pdf

Yong, A. (2018). Hospitality and the Other: Pentecost, Christian Practices, and the Neighbor. Orbis Books.

304




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


