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Abstract 

 
This study explores the effect of media exposure on child’s psychology according to parental perceptions. 
Aggression and self-concept are selected as parameters of children psychology. The combined role of education 
and occupation of mothers as moderators in relationship between media exposure and children’s psychology 
are also analyzed. A survey was conducted with 400 parents of school going children aged between 6 to 12 
years. The results show positive association of media exposure with psychology, self-concept and aggression 
among children according to their parents. Furthermore, the education of mother moderates the relation 
between media exposure and self-concept positively, while mother’s occupation does not moderate this 
relationship. The results also indicate that mother’s education negatively moderates the relationship between 
media exposure and aggression among children, however the occupation of mother positively moderates this 
relation. This study concludes that there is a strong effect of media exposure on children psychology as 
perceived by their parents. 
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1. Introduction 
 
Media play an essential role in increasing public attention, formulating their opinion about 
issues (Soumi, 2016) and link them to the rest of the world (Dwivedi & Pandey, 2013). Media is a 
dominant change agent (Strasburger & Hogan, 2013), and television particularly plays an important 
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role as an educator, informer, and entertainer for children (Swinburn & Shelly, 2009). 
Education in early childhood is important for kids’ holistic growth (social, emotional, cognitive 

and physical). Whatever children watch or read in early childhood has an impression on their mind 
and they use and apply their early childhood learning throughout their lives (Burke, 2000; Evans, 
Myers, & Ilfeld, 2000; Penn, 2000). For this reason, various nations have sizeable funding for children’s 
training and education in early age. Numerous global institutes and organizations suggested that 
children must get equal opportunities of learning in their childhood for their development and progress 
(Lasi, Nadeem, & Fatima, 2007). Malik, Hassan and Sultana (2004) claimed that electronic media 
inspire and reinforce latent attitude and formulate new attitudes among children. TV is responsible for 
creating meanings of the world around them (Guru, Nabi, & Raslana, 2013). 

The effects of television on children’s attitudes and behavior, and the relationship of TV viewing 
with their physical and psychological wellbeing have been the focus of studies in mass media research 
(Bushman & Huesmann, 2014; Heather, Ellen, & Daniel, 2008). Pakistani electronic media has become 
more vibrant and independent since 2002 when it was liberalized during the martial law of General 
Pervez Musharraf. Now, the number of TV channels have increased from single state-owned television 
network of Pakistan Television (PTV) Corporation Limited to more than 90 satellite TV channels in 
Pakistan (Pakistan Electronic Media Regularity Authority, 2019). State owned channel PTV Home 
telecasts one-hour children’s transmission daily. Previously, Indus Vision had a children programming 
slot called Indus Chotu. In 2008, TV channel WikKid Plus was launched for children but due to financial 
issues it had to be shut down. Currently, three global children’s channels namely Cartoon Network, 
Nickelodeon, and Disney have landing rights to broadcast content for children in Pakistan (Khan, 
2018). 

In addition to television channels, new ways of dissemination of already aired children content, 
like YouTube channels, have also emerged. This has led to an increased exposure of children to TV 
content. Previously, many studies have made an effort to investigate the effects of media exposure on 
aggression, while there are few studies which have evaluated the impact of media exposure on self-
concept. Most of these studies have been done in the western context (Rivadeneyra, Ward, & Gordon, 
2007; Subervi-Vélez & Necochea, 2009; Tin et al., 2012). There is a dire need to de-westernize this area 
of research (see Park & Curran, 2000). Moreover, very few studies have explored parental perceptions 
about the effects of TV content on children’s behavior, cognition and mental development (see 
Boobalakrishnan & Pichandy, 2017; Nathanson, Sharp, Aladé, Rasmussen, & Christy, 2013; Rideout, 
Vandewater, & Wartella, 2003). 

In the Pakistani context, some studies have investigated the effects of TV content on aggression 
among children (Hassan & Daniyal, 2013; Mahsud, Rawan, & Yaser, 2009; Yousaf, Shehzad, & Hassan, 
2015), their language and culture (Ahsan, Bajwa, Bashir, & Sehar, 2015; Anis, Ashfaq, & Mujtaba, 2012), 
and religious values (Maqsood & Amer, 2014; Nasir & Malik, 2014). None of these studies has explored 
the effects of TV content on the self-concept of children in Pakistan. Furthermore, very few research 
studies have explored the perceptions of Pakistani parents about the effects of TV content on children 
(Abideen & Salaria, 2010; Mahmood, 2017) but not any of them is related to children’s aggression and 
self-concept. This paper focuses on the impact of TV content on psychology (self-concept and 
aggression) of Pakistani children according to parental perceptions. Also, it discovers the role of 
mother’s education and occupation as moderators in relationship between media exposure and 
children’s psychology. 

Researches on positive effects of media suggest that media content designed with an educational 
purpose has positive effects on the learning of children (Heather, Ellen, & Daniel, 2008; Kirkorian & 
Anderson, 2008; Lee & Huston, 2003). Media can play the role of an educator for children as television 
is an omnipresent force in children’s lives at present (Jordan, 2011). 

Television content for children is not only affecting their moral, cultural, and social values but 
the psyche and intellect of children too (Roberts & Powell III, 2014). However, the present study focuses 
only on psychology (self-concept and aggression) of children. It emphasizes on the cognitive and 
behavioral development of kids from pre-birth to teenage and covers the physical, social and 
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intellectual growth of children. There are various factors which affect the psychological development 
of children, and media is one of them (Cherry, 2020). Psychology deals with five domains i.e. biological, 
cognitive, developmental, social and personality, mental and physical health (Gurung et al., 2016). This 
study deals with social and emotional psychology, as self-concept and aggression fall under this 
category. Self-concept is the central point for children’s personality grooming and development. In 
infancy stage, children start to develop their self-concept, which further defines their characteristics, 
capabilities and attitudes. Self-concept is a common word that denotes how someone considers, 
estimates or identifies oneself and what kind of idea a person has about oneself (McLeod, 2008). This 
study also finds its roots in cultivation theory (Gerbner, Gross, Morgan, & Signorielli, 1986) which 
divides viewers in two categories of light viewers and heavy viewers, and hypothesizes that heavy 
viewers are more affected by media. 
 
2. Literature Review 
 
2.1 Media Exposure and Child Psychology 
 
Kostyrka-Allchorne, Cooper and Simpson (2017) found a complex relationship between media exposure 
and child psychology. The effects of media exposure were dependent on respondents’ own attributes, 
their family and surroundings (society), and also the type of content they watch on television. Wheeler 
(2015) also inferred that TV viewing affects the psychology of children significantly but the nature of 
effects depends upon the content which is being watched. Comer et al. (2008) inferred that the more 
children watch television, the more their psyche is affected. According to Mares and Woodard (2005), 
prosocial use of media affects child socialization and the type of content affects psychology of children. 
 
2.2 Media Exposure and Self-Concept 
 
Television viewing affects the self-concept and personality growth of children both positively and 
negatively. On the negative side, TV made children fearful, aggressive and obese, and on the positive 
side, it helped a lot in terms of learning new innovative things in the age of globalization (Mares & 
Kretz 2015).  Relation between TV viewing and self-concept is J inverted (Tin et al., 2012). However, 
according to Jackson, Von Eye, Fitzgerald, Zhao and Witt (2010), different kinds of media forecast 
dimensions of self-concept and self-esteem differently. For example, videogames negatively affect self-
concept, while TV and Internet have positive effect. According to Subervi-Vélez and Necochea (2009), 
Spanish language TV programs consumption was not significantly associated with self-concept. Active 
selection of TV content is linked with poor self-concept of children. According to Rivadeneyra, Ward 
and Gordon (2007), media consumption is negatively linked with self-concept and self-esteem. Though 
media consumption has negative association with self-concept, it varies from genre to genre (Ward, 
2004). Anderson and Bushman (2002) concluded that violent media content temporarily changes the 
self-concept. Self-concept is affected by other variables too, like working mothers make their children 
self-sufficient, confident, and give them social awareness and sense of commitment and struggle thus 
working mothers build a better self-concept among their children (Singh, 2018; Sultana & Noor, 2012). 
A study found that mother’s education level is positively associated with positive self-concept (Ward, 
2004). According to Gutman (1973), heavy viewers are more informed about their self-concept. In 
addition, family setup plays positive role in the construction of self-concept (Walgito, 2010). No study 
is conducted related to the self-concept of Pakistani children. Keeping in view the aforementioned 
studies, following hypotheses have been formulated in the Pakistani context: 

H1. There is a significant association between children’s media exposure and perceived effects on 
their psychology. 

H2. There is positive relationship between children’s media exposure and self-concept. 
H3. There is difference between the self-concept of light and heavy viewers. 
It is a universal truth that children are more connected to their mothers as compared to fathers 
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because they spend most of their time with mothers. Similarly, upbringing of a child is considered to 
be mothers’ responsibility in most of the developing countries like Pakistan. This is why education and 
occupation of a mother also affect the children (Almani, Abro, & Mugheri, 2012). Hence, following 
hypotheses have been made: 

H4. Education of mother positively moderates the relationship between media exposure and self-
concept of children. 

H5. Occupation of mother serves as a positive moderator between the relationship of media 
exposure and self-concept of children. 
 
2.3 Media Exposure and Aggression 
 
Aggression is a kind of behavior that is used to damage another person who does not desire to be 
hurt (Anderson & Bushman, 2002; Baron & Richardson, 2004; Bushman & Huesmann, 2014). Violence 
shown on media have a strong effect on students’ mind and they become more prone to aggressive 
behavior (Jahan & Khan, 2017; Tanwar & Priyanka, 2016). Amount of time spent in viewing media screen 
along with parents, their education and surroundings have a great impact on child’s indulgence/deviation 
drifted toward violence and aggression (Wiedeman, Black, Dolle, Finney, & Coker, 2015). TV cartoons 
create aggressive behavior in school going children (Odukomaiya, 2014). Similarly, various studies 
(Huesmann & Taylor, 2006; Rawlings, 2011) inferred that violent TV programs negatively affect children’s 
behaviors and make them more aggressive and relatively anti-social.  Likewise, they are exposed to 
different type of violence through TV, films, video games and even in their real life. All this exposure 
resulted in cultivating aggression in the behavior of adolescents. High level of exposure to violence made 
students more desensitized (Funk, Baldacci, Pasold, & Baumgardner, 2004). 

Rosenkoetter, Rosenkoetter, Ozretich and Acock (2004) maintained that children who were not 
exposed to violent media content were less aggressive. Several studies related to adolescents 
maintained that higher media exposure to violent content resulted in physical fights and arguments 
with peers, teachers and parents that ultimately lead to lower academic performance (Anderson & 
Bushman, 2002; Bushman & Huesmann, 2014; Hauge & Gentile, 2003; Kenyon, 2002; Villani, 2001; 
Slater, Henry, Swaim, & Anderson, 2003). Slater (2003) revealed that aggressive children try to use 
aggressive media content either films, video games, TV programs or websites. However, according to 
Greitemeyer (2011) media exposure sometimes have no effect on aggression and prosocial media 
exposure tend to decrease the aggression among children. 

Jamal, Govil and Gupta (2018) found in their study related to senior secondary school students 
that there is no association between the education of mother and children’s aggressive behavior. 
Moreover, children of working mothers behave more aggressively than the children of non-working 
mothers. Tremblay et al. (2004) found that children belonging to low income families behave more 
aggressively and they learnt aggressive behavior in infancy time period. For children who could not 
overcome their physical aggressive behavior, there were more chances that their mothers had been 
anti-social before their birth. In the Pakistani context, few studies (Hassan & Daniyal, 2013; Yousaf, 
Shehzad, & Hassan, 2015; Mahsud, Rawan, & Yaser, 2009) have inferred that cartoons and children 
content instill aggressiveness in children as they get more attracted toward the violence shown in 
cartoons and movies. None of these studies focused on parental perception regarding the effects of TV 
content on aggression among children. Furthermore, the role of education and occupation of Pakistani 
mother as moderating variable is also not explored. Keeping in view the aforementioned studies, 
following hypotheses have been formulated: 

H6. There is relationship between media exposure and aggression among children. 
H7. There is difference between the aggression of light and heavy viewers. 
H8. Education of mother negatively moderates the relationship between children’s media 

exposure and aggression. 
H9. Occupation of mother positively moderates the relationship between children’s media 

exposure and aggression. 
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3. Method 
 
In order to determine the effect of media exposure on children’s psychology according to parental 
perceptions, a survey (N = 400) was conducted among children’s parents from December 2019 to 
February 2020.  
 
3.1 Survey 
 
A questionnaire comprised of four sections i.e. demographic information, media exposure, self-
concept, and aggression was prepared to collect data from the respondents. After developing an initial 
questionnaire, a pilot study was conducted to check the reliability of the instrument. For this purpose, 
data was collected through questionnaire from 50 parents, and the Cronbach’s alpha values of two main 
constructs self-concept and aggression were .86 and .88 respectively. 
 
3.2 Sample  
 
The data was collected from the parents of school going children aged between 6 to 12 years living in 
Lahore city of Pakistan. Participants were selected through multistage sampling. At the first stage, four 
towns of Lahore city were selected through systematic sampling and the list of towns was obtained 
from the official website of The Local Government & Community Development Department, 
Government of the Punjab (2017) and every second town in the list was selected. At the second stage, 
list of all union councils (UCs) was obtained from the same website. Every 5th UC was selected through 
systematic sampling thus 26 union councils were selected, and 20 parents of children were selected 
from each UC. Total 520 questionnaires were distributed among parents and 460 were received back. 
All those questionnaires which were inappropriately filled and had missing values were rejected. Thus, 
400 questionnaires were considered final (Response rate = 76.9%). 
 
3.3 Measures  
 
Media exposure was an independent variable while child psychology, self-concept, and aggression were 
dependent variables. Education and occupation of mother were taken as moderating variables in this 
study. 
 
3.3.1 Media Exposure 
 
Media exposure was measured by the amount of time children spent on watching TV during weekdays 
and weekends on the consent of their parents. The response categories included less than one hour, 1 
to 2 hours, 2-3 hours, 3-4 hours and more than 4 hours. This approach has been used reliably to measure 
media exposure of children by many researchers (see Anderson, Gentile, & Buckley, 2006; Gentile, 
Reimer, Nathanson, Walsh, & Eisenmann, 2014). 
 
3.3.2 Self-Concept 
 
To measure the self-concept of children this study adapted Adolescents’ Self-Concept Short Scale, a 
version of Piers-Harris Children's Self-Concept Scale (PHCSCS), developed by Veiga and Leite (2016). 
Five subscales (Anxiety, behavior, popularity, happiness, and intellectual status) with 25 items were 
used, and Cronbach’s alpha was .86 (Anxiety = .90, behavior = .78, popularity = .87, happiness = .76, 
and intellectual status = .71). All the values from these subscales were computed and the minimum 
recorded score was 60 while maximum was 121. The scale consisted of items such as, “My child gets 
nervous when the teacher calls him”, and “My child is among the last to be chosen for games” etc. The 
responses for each statement were recorded on a five point Likert scale, where 1 = strongly disagree; 2 
= disagree; 3 = neutral; 4 = agree; and 5 = strongly agree. 
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3.3.3 Aggression 
 
To measure aggression among children, a tool for aggression developed by Buss and Perry (1992) was 
adapted. This scale consisted of 3 sub-scales (Physical aggression, verbal aggression, and anger) with 
18 items, and Cronbach’s alpha was .88 (Physical aggression = .86, verbal aggression = .76, and anger = 
.90). All the values from these subscales were computed and the minimum recorded score was 18 while 
maximum was 107. The scale consisted of items such as, “My child get into fights a little more than the 
average person”, and “My child is short-tempered” etc. The responses for each statement were recorded 
on a five point Likert scale, where 1 = strongly disagree; 2 = disagree; 3 = neutral; 4 = agree; and 5 = 
strongly agree. 
 
3.3.4 Child Psychology 
 
Child psychology was measured by computing the constructs self-concept and aggression. All the 
values from the sub-scales of these two constructs were computed and the minimum recorded score 
was 78 while maximum was 199. 
 
4. Findings and Discussion 
 
Demographic characteristics of the sample showed that the majority of respondents were educated and 
working class mothers (257, 64.3%), and among them 212 (53%) were aged between 31 to 40 years. There 
were 143 (35.8%) fathers among respondents, and 75 (52.4%) of them were aged between 41 to 50 years. 
Majority of reported children (265, 66.3%) were boys and aged between 5 to 8 years studying from class 
1 to 4. 
 

 
 
Figure 1. Media exposure of children on weekdays and weekends 
 
Figure 1 represents the time spent by children in front of TV during weekdays and weekends. According 
to the data, majority of children (weekdays= 149 (37.3%), weekends= 152 (38%)) spent 3 to 4 hours in 
front of television to watch their programs.  However, 138 (34.5%) children watched TV on weekends 
and 78 (19.5%) during weekdays for more than 4 hours. 14 (3.5%) children spent less than 1 hour to 
watch their programs during weekdays while 11 (2.7%) on weekends. It is evident from the findings that 
children spent more time with TV during weekends. 
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Table 1. Children’s frequency of watching different programs on TV channels 
 

 Never Rarely 
1-2 days 

Sometimes 
3 days 

Frequently 
4-5 days 

Very Frequently 
6-7 days 

Cartoons 36 (9.0) 74 (18.5) 82 (20.5) 88 (22.0) 120 (30.0) 
Movies 15 (3.8) 49 (12.3) 92 (23.0) 143 (35.8) 101 (25.3) 
Dramas 77 (19.3) 116 (29.0) 116 (29.0) 86 (21.5) 05 (1.3) 
Quiz shows 56 (14.0) 119 (29.8) 112 (28.0) 77 (19.3) 36 (9.0) 
Travelogues 61 (15.3) 126 (31.5) 120 (30.0) 80 (20.0) 13 (3.3) 
Sci. & Art Shows 58 (14.5) 110 (27.5) 119 (29.8) 88 (22.0) 25 (6.3) 
Reality shows 55 (13.8) 113 (28.3) 95 (23.8) 128 (32.0) 09 (2.3) 
N = 400 

 
Table 1 depicts the percentage of children’s frequency of watching different genres on TV channels 
according to their parents. Results show that children watched cartoon and movies frequently on 
channels instead of quiz shows, travelogues, science, and art shows. 
 
Table 2. Pearson product moment correlation coefficient of children’s media exposure, child 
psychology, self-concept and aggression 
 

Variables Child Psychology Self-Concept Aggression 
Media Exposure .574** .168** .643*** 
Correlation:   **p < .01, ***p < .001 

 
Pearson Product Moment Correlation Coefficient was employed to find relationship among media 
exposure, child’s psychology, self-concept and aggression, and to test H1, H2 and H6. Table 2 indicates 
a positive relation between media exposure and child psychology. The results suggest that due to 
increased media exposure, child’s psychology also developed accordingly. This finding validates H1, 
and is in line with previous researches by Comer et al. (2008), Kostyrka-Allchorne, Cooper and Simpson 
(2017), Mares and Woodard (2005), and Wheeler (2015) who reported that media exposure affects the 
psychology of children significantly. 

Table 2 further indicates a positive relationship between media exposure and self-concept. In 
addition, children’s increased media exposure brought change in their self-concept. This result 
validates H2, and is consistent with the findings of Mares and Kretz (2015) that media have negative as 
well as positive effect on children’s self –concept. On the negative side, it can make children fearful, 
aggressive and obese; while on the positive side, it helped them a lot in terms of learning new and 
innovative things. This result is also aligned with the findings of Tin et al. (2012) that a J inverted 
relation exists between TV viewing and self-concept. Anderson and Bushman (2002) also concluded 
that violent media content temporarily changes the self-concept. On the other hand, this finding is 
opposite to the research findings of Rivadeneyra, Ward and Gordon (2007) and Subervi-Vélez and 
Necochea (2009) who found that media use had negative effect on self-concept. One possible reason 
of this contradiction could be the type of content which children watch on TV. 

Table 2 indicates a positive relationship between media exposure and aggression, which means 
that with the increase of media exposure, aggression among children was also increased as reported by 
the parents. This finding not only validated H6 but is also consistent with the findings of some other 
researches (see Funk, Baldacci, Pasold, & Baumgardner, 2004; Odukomaiya, 2014; Wiedeman, Black, 
Dolle, Finney, & Coker, 2015). 
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Table 3. Difference of self-concept and aggression between heavy and light viewers 
 

Variable 
Light Viewers 

(n = 173) 
Heavy Viewers 

(n = 227) 
 
 

t (400) 

 
 

p 

95% CI 
Cohen’s d 

M SD M SD LL UL 
Self-concept 87.56 15.55 93.52 14.96 -3.882 .000 -8.984 -2.943 0.390 
Aggression 44.04 14.72 47.39 14.65 2.261 .024 .437 6.269 0.227 

Note. CI = Confidence Interval, LL= Lower Limit, UL = Upper Limit. 
 
Independent sample t test was applied to check the difference between the self-concept and aggression 
of light and heavy viewers and to test H3 and H7. The results showed that there was significant 
difference between the self-concept of light viewers and heavy viewers. The findings showed that the 
self-concept of heavy viewers (M = 93.52, SD = 14.96) is more developed as compared to light viewers 
(M = 87.56, SD = 15.55), t(400) = -3.882, p< .05, d = 0.390. This result not only confirmed H3 but is also 
in line with Gutman (1973) who reported that heavy viewers are more informed about their self-
concept. Table 3 also indicates that heavy viewers (M = 47.39, SD = 14.65) behaved more aggressively 
as compared to light viewers (M = 44.04, SD = 14.72), t(400) = 2.261, p < .05, d = 0.227, and this result 
supported H7. 
 
Table 4. Hierarchical moderated regression model of self-concept 
 

 Basic model Moderation Model Extended Model 
Variables Std. β t-values Std. β t-values Std. β t-values 
M.E. .168 3.392*** .062 .592 -.709 -2.223* 
M.E x Edu.   .182 2.249** 1.035 4.070*** 
M.E x Occ.   -.045 -.699 .142 .645 
Edu.     -.635 -3.579*** 
Occ.     -.152 -.888 
R2 Self-con. (%) .028  .106  .180  
Δ R2 Self-con. (%)   .078  .074  
Notes: *p<0.05; **p<0.01; ***p<0.001; M.E: Media Exposure; Edu.: Education of Mother; Occ.: Occupation of 
Mother; Self-Con.: Self-Concept 

 
Table 4 reveals that media exposure had significant positive effect on self-concept (β= .168, t=3.392, 
p<0.001). Results also indicated that media exposure and education of mother collectively had 
significant positive effect on the self-concept of children (β= .182, t=2.249, p<0.01). Findings suggested 
that media exposure and occupation of mother had no significant effect on self-concept. Moreover, 
occupation of mother did not serve as a moderator between media exposure and self-concept. The 
addition of moderating variables increased the explained variance of self-concept considerably 
(R2=.106). The education of mother as moderating variable significantly affected the self-concept of 
children (β= -.635 t=-3.579, p<0.001), whereas the occupation of mother did not have any significant 
effect on children’s self-concept. These variables directly increased the variance of self-concept 
(R2=.180). 

These results confirmed H4, and also supported Ward’s (2004) findings that mother’s education 
level was positively associated with self-concept of children. However, the occupation of mother did 
not serve as a moderator between media exposure and self-concept. Thus, H5 was not supported by 
the findings of this study. 
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Table 5. Hierarchical moderated regression model of aggression 
 

 Basic model Moderation Model Extended Model 
Variables Std. β t-values Std. β t-values Std. β t-values 
M.E. .643 3.562 .127 1.235 .888 2.802** 
M.E x Edu.   -.414 -5.205*** -1.277 -5.059*** 
M.E x Occ.   .166 2.621** .069 .318 
Edu.     .643 3.651*** 
Occ.     .079 .464 
R2 Aggression (%) .003  .135  .191  
Δ R2Aggression (%)   .132  .056  
Notes: *p<0.05; **p<0.01; ***p<0.001; M.E: Media Exposure; Edu.: Education of Mother; Occ.: Occupation of Mother 

 
Media exposure had significant association with aggression among children (β=.643, t=3.562, p<0.001) 
(see Table 5). Moreover, findings indicated that media exposure and education of mother had 
significantly affected aggression among children (β= -.414, t=-5.205, p<0.001). Furthermore, outcomes 
demonstrated that the occupation of mother moderated the relationship between media exposure and 
aggression. This interactive effect was significant (β= .166, t=2.621, p<0.01). The addition of moderating 
variables increased the explained variance of aggression (R2=.135). 

Results further showed that the education of mother significantly affected the aggression among 
children (β= .643 t=3.651, p<0.001). However, the occupation of mother did not have any significant 
effect on it. These variables directly increased the variance of self-concept (R2=.191). 

These results supported H8 and indicated that media exposure and education of mother had 
negative effect on aggression among children. Thus, it could be inferred that education of mother 
played an important role to control the aggression among children. The more educated the mother is, 
the more it controlled the aggression among children. This result is consistent with the findings of 
Wiedeman, Black, Dolle, Finney and Coker (2015) who found that various factors including age, gender, 
amount of time spent in viewing media screen as well as the role of parents, their education and 
surroundings had a great impact on child’s indulgence toward violence and aggression. 

Additionally, H9 was confirmed by the findings of this study (see Table 5). This study suggested 
that the occupation of mother moderates the relationship between media exposure and aggression 
among children. It means that if a mother is educated then media exposure cannot increase aggression 
in children. However, if a mother is working lady then due to her busy schedule she may ignore her 
children and cause a gradual increase in their aggression. 
 
5. Conclusion 
 
The study confirms the notion that media exposure has positive effect on Pakistani children’s 
psychology. The results indicated a positive relation between media exposure, self-concept and 
aggression among Pakistani children. The moderating role of education of mother in media exposure 
and psychology (self-concept and aggression) is also validated by the study. It positively affected the 
self-concept and negatively affected aggression among children. However, occupation of mother has 
two different effects: there is no effect on self-concept of children and has positive effect on media 
exposure and aggression relationship. 

The future researchers may explore different research designs including experimental, content 
analysis and observational research. More variables like social effects, behavioral and cognitive effects 
of children content on adolescents may also be studied. 
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